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Poverty-stricken women in the
U.S. can't afford menstrual
products

“It's about impact
and sustainability;
We're giving women
the tools they need
to make decisions
about their lives long
after we're gone.”

DEIDRA MWALIMU
According to a 2021 study by U by Kotex, 2 in 5 people who

menstruate have struggled to find affordable period
products. This lack of access can cause discomfort and
embarrassment, and impact attendance at school or work.
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Menstrual Products Sustainability Networking
Ubibi Bag donations of Donated sewing Partnering with
menstrual products (sanitary machines and equipment organziations to
pads and tampons) and for sewing cooperatives successfully complete
hygiene products (tooth brush, offering free classes to projects and support our
tooth paste, soap, hand women. mission.
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Network of Women NOW is creating collaborative economic sponsorships with other organizations,
women-owned, and BIPOC (black, indigenous & people of color) businesses that concentrate on
sustainable solutions addressing issues that affect young girls and women.

For more information, visit www.networkofwomennow.org.


https://allianceforperiodsupplies.org/wp-content/uploads/2022/05/U_by_Kotex_Period_Poverty_-_PPAW_Data_Set.pdf

